THE MARKETING FORUM

Case

glacéau at The Marketing Forum:
Finding Breakthrough Creativity:

With its vitaminwater and smartwater
products, glacéau invented the enhanced
water category. glacéau has stayed
ahead of tough competition through
Rohan Oza,glacéau great ideas, and through partnering with
some of today’s most creative agencies.
They’ve discovered many of those agen-
cies at THE MARKETING FORUM.

Says Rohan Oza, glacéau’s Senior Vice
President, Marketing, “THE MARKETING
FORUM gives you access to some very
creative agencies that might not come
through your traditional Iters: agencies
that can help design initiatives to keep
your brand fresh in the marketplace.”

MEETING LEADERS WHO

UNDERSTAND YOUR VISION

According to Oza, the advantage of
THE MARKETING FORUM is that it
allows you to interact with principals
from many of today’s best creative shops.
“The Presidents, CEOs, and founders
who come to THE MARKETING FORUM

Conference

"IN MY EXPERIENCE THE MARKETING FORUM IS A GREAT PLACE TO MEET SOME
OF THE SMARTEST PEOPLE IN THE BUSINESS, SEVERAL OF WHOM HAVE PLAYED A
ROLE IN GLACEAU VITAMINWATER INITIATIVES."

Rohan Oza, Senior Vice President, Marketing
—glacéau
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Ideas, Resources, Agencies

have been the core inspiration within
their own companies. When you sit
down with them and articulate your
brand vision, they are able to o er valu-
able insight and creativity to help you
achieve that vision.”

Oza’s colleague, Director of Marketing
Matt Kahn, emphasizes THE MARKETING
FORUM's practical value in helping
glacéau quickly identify the right
resources for growing the company.
“Attending THE MARKETING FORUM
helps us to garner a shortlist of creative
agencies a whole lot faster.”

RESOURCES FOR

TWO MAJOR ASSIGNMENTS

glacéau has already given major assign-
ments to two agencies it met at 2004’s
MARKETING FORUM. Says Kahn, “We
were looking for a fresh, innovative
company to help us redesign our Web
site. We reviewed a range of suppliers
we met at THE MARKETING FORUM.






